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Abstract:

Digital marketing is rising in India with fast pace. Many Indian companies are using digital
marketing for competitive advantage. Marketers are faced with new challenges and opportunities within
this digital age. Digital marketing is the utilization of electronic media by the marketers to promote the
products or services into the market. The main objective of digital marketing is attracting customers
and allowing them to interact with the brand through digital media. This paper focus on understanding
the various elements of digital marketing and various advantages digital marketing brings to customers.
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Introduction:

Digital marketing is one type of marketing
being widely used to promote products or
services and to reach consumers using digital
channels. Digital marketing extends beyond
internet marketing including channels that do
not require the use of Internet. It includes
mobile phones (both SMS and MMS), social
media marketing, display advertising, search
engine marketing and many other forms of
digital media.

Indian Scenario: Digital Marketing is still at its
initial phase in India. Most of the companies are
still thinking to adopt the medium while many
top brands have already have rolled their digital
marketing campaign. Seeing the large number
of youth population in India more that 40% of
total population of India around 460 millions
youth is there in which 333 millions are literate
and the rising technology savvy young
generation, corporate will be more than happy
to engage the target audience and spread their
products & services among them via digital
media. Thus there will be a Big Change in
coming future.

Digital Marketing is any form of
marketing products or services, which involves
electronic devices. It can be both online and
offline. According to institute of direct
marketing "the use of internet and related
digital information and communication
technologies to achieve Marketing objectives."
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According to CAM Foundation - “Digital
Marketing is a broad discipline, bringing
together all forms of marketing that operates
through electronic devices - online, on
mobile, on-screen. Over the years, digital
marketing has developed enormously, and it
continues to do so.”

DIGITAL MARKETING
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Research Methodology:

Looking into requirements of the objectives of
the study the research design employed for the
study is of descriptive type. Available secondary
data was extensively used for the study.
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Different news articles, Books and Web were
used which were enumerated and recorded.
Objectives of Study

1. To identify the various elements of digital
marketing.

2. To understand various advantages of digital
marketing to the customers.

Data Collection

The research paper is based on the secondary
data sourced from journals, magazines, articles
and media reports.

*Elements of Digital Marketing*

There are different elements by which digital
marketing is formed. All forms operate through
electronic devices. The most important
elements of digital marketing are given below:
Online advertising

Online advertising is a very important part of
digital marketing. It is also called internet
advertising through which company can deliver
the message about the products or services.
Internet-based advertising provides the content
and ads that best matches to consumer
interests. Publishers put about their products or
services on their websites so that consumers or
users get free information. Advertisers should
place more effective and relevant ads online.
Through online advertising, company well
controls its budget and it has full control on
time.

Email Marketing

When message about the products or services is
sent through email to the existing or potential
consumer, it is defined as email marketing.
Direct digital marketing is used to send ads, to
build brand and customer loyalty, to build
customer trust and to make brand awareness.
Company can promote its products and
services by using this element of digital
marketing easily. It is relatively low cost
comparing to advertising or other forms of
media exposure. Company can bring complete
attention of the customer by creating attractive
mix of graphics, text and links on the products
and services.

Social Media
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Today, social media marketing is one of the
most important digital marketing channels. It is
a computer-based tool that allows people to
create, exchange ideas, information and
pictures about the company’s product or
services. According to Nielsen, internet users
continue to spend more time with social media
sites than any other type. Social media
marketing networks include Facebook, Twitter,
LinkedIn and Google+. Through Facebook,
company can promote events concerning
product and services, run promotions that
comply with the Facebook guidelines and
explore new opportunities. Through Twitter,
company can increase the awareness and
visibility of their brand. It is the best tool for the
promotion of company’s products and services.
In LinkedIn, professionals write their profile
and share information with others. Company
can develop their profile in LinkedIn so that the
professionals can view and can get more
information about the company’s product and
services. Google+ is also social media network
that is more effective than other social media
like Facebook, Twitter. It is not only simple
social media network but also it is an
authorship tool that links web-content directly
with its owner.

Text Messaging

It is a way to send information about the
products and services from cellular and smart
phone devices. By wusing phone devices,
company can send information in the form of
text (SMS), pictures, video or audio (MMS).
Marketing through cell phone SMS (Short
Message Service) became increasingly popular
in the early 2000s in Europe and some parts of
Asia. One can send order confirmations,
shipping alerts using text message. Using SMS
for campaigns get faster and more substantial
results. Under this technique, companies can
send marketing messages to their customers in
real-time, any time and can be confident that
the message will be seen. Company can create a
questionnaire and obtain valuable customer
feedback essential to develop their products or
services in future.
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Search Engine Optimization (SEO)

Search engine optimization (SEO) is the
process of affecting the visibility of a website or
a web page in a search engine’s “natural” or un-
paid (“organic”) search results. In general, the
earlier (or higher ranked on the search results
page), and more frequently a website appears in
the search result list, the more visitors it will
receive from the search engine users. SEO may
target different kinds of search including image
search, local search, video search, academic
search, news search and industry-specific
vertical search engines.

Pay Per Click (PPC)

Pay-per-click marketing is a way of using
search engine advertising to generate clicks to
your website rather than “earning” those clicks
organically. Pay per click is good for searchers
and advertisers. It is the best way for company’s
ads since it brings low cost and greater
engagement with the products and services.
Advantages of digital marketing to the
customers.

With rapid technological developments, digital
marketing has changed customers buying
behavior. It has brought various advantages to
the consumers as given below:

(a) Stay updated with products or services
Digital marketing technologies allow the
consumers to stay with the company
information updated. Nowadays a lot of
consumer can access internet any place anytime
and companies are continuously updating
information about their products or services.
b) Greater engagement

With digital marketing, consumers can engage
with the company’s various activities.
Consumers can visit company’s website, read
information about the products or services and
make purchases online and provide feedback.
(c) Clear information about the products or
services

Through digital marketing, consumers get clear
information about the products or services.
There is a little chance of misinterpretation of
the information taken from sales person in a
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retail store. However, Internet provides
comprehensive product information which
customers can rely on and make purchase
decision.

(d) Easy comparison with others

Since many companies are trying to promote
their products or services using digital
marketing, it is becoming the greatest
advantage for the customer in terms that
customers can make comparison among
products or services by different suppliers in
cost and time friendly way. Customers don’t
need to visit a number of different retail outlets
in order to gain knowledge about the products
or services.

(e) 24/7 Shopping

Since internet is available all day long, there is
no time restriction for when customer wants to
buy a product online.

(f) Share content of the products or services
Digital marketing gives viewers a chance to
share the content of the product or services to
others. Using digital media, one can easily
transfer and get information about the
characteristics of the product or services to
others.

(g) Apparent Pricing

Company shows the prices of products or
services through digital marketing channel and
this makes prices very clear and transparent for
the customers. Company may regularly
changes the prices or gives special offers on
their products or services and customers are
always in advantages by getting informed
instantly by just looking at any one mean of
digital marketing.

(h)Enables instant purchase

With traditional marketing, customers first
watch the advertisement and then find relevant
physical store to purchase the products or
services. However, with digital marketing,
customers can purchase the products or
services instantly.

Conclusion

Digital marketing has increased in last a few
years in India. People have different views
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about it. But the fact is this digital marketing
has tremendous potential to increase in sales
provided businesses should have knowledge to
implement it in right way. Digital channel in
marketing has become essential part of strategy
of many companies. Nowadays, even for small
business owner there is a very cheap and
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